To be bold. To build trust. To deliver ’ex'cellen-_ce.

The increasing relevance of Experience-First solutions by Juniper Networks in numbers:

10 out of Forbes 10 . 20 ofthe 20

companies globally largest cloud providers

49 outof 50 18 of the 20

top global service providers most prominent universities

18 of the 20 7 of the 10

largest global banks top technology companies

top global players

2Juniper’s suggested discounts are subject to change at any
time. Final pricing is a matter of negotiation between the
Juniper Partner and the authorised Juniper Distributor.

How to become a Partner?
- The Juniper Networks Journey

@ Onboarding Call
Introduction, Discussion of Program Steps, Joining Partner Portal
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3 @ Partner Success Through Distribution
V Training on Operations, Marketing & Enablement, Best Practices

” and MDF* optionall

Completing Sales Training -
g JPA Sales Professional, One New Tec training of choice

Solution Demo

G @ 8:' Partner completes AIDE and How to Demo training,

delivers live demo
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” .V, Sales&Marketing Launch Plan /

N 04 Creating Launch plan and running a demand gen activity /

- Partner setting up POC/Demo Environment. B
@ Set up NFR, launch first virtual webinar, complete POC
~ with end user '

" Deal Registration
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https://www.exclusive-networks.com/why-juniper/

